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Consumer Mindset
Customers want to participate in loyalty 
programs that are free, easy to use, and 
don’t require changing their shopping 
habits. 

The Program
Select shoppers earn 1% back on 
eligible purchases, and up to 10% back 
during promotions. Earnings add up 
over 3 months to a 30-day spending 
window.

Concept: A Little Bit Extra
Everybody loves to get a bit more for 
their buck—like finding bonus fries in the 
bottom of the bag or stumbling across 
money you forgot you had stashed 
in your back pocket, eBay Bucks 
encourages our valued customers to 
just keep doing what they’re already 
great at and get rewarded for it. No 
fuss, no fees—it’s that simple.
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Logo Lock-up



letterform
stem with

The height of the horizontal label is equal 
to the x-height of the logo and should align 
with the baseline of the logo and the top of 
the ‘y’. 

The horizontal space between the logo and 
the label is equal to the width of the stem in 
the label text.

Make sure there is proper space around 
the lockup to let it breathe. The minimum 
space surrounding the lockup should be 
equal to the letter ‘e’.
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DIGITAL HEX
1. 85006B
2. 067573

DIGITAL HEX
1.  111820
2. 067573

DIGITAL HEX
1.  111820
2. 85006B

DIGITAL HEX
1. 067573
2. 85006B
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DIGITAL HEX
1.  FFDB0D
2. CCCCF0

DIGITAL HEX
1.  C2FF5FF
2. 00D5C3

DIGITAL HEX
1.  C2FF5FF
2. FFFFFF

DIGITAL HEX
1.  FFDB0D
2. FD4664
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DIGITAL HEX
1. 067573
2. 111820

DIGITAL HEX
1.  111820
2. 85006B

DIGITAL HEX
1.  85006B
2. 111820

DIGITAL HEX
1.  85006B
2. 111820
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Imagery

Lifestyle images should be optimistic and authentic, showing 
individualism, character and passion.

For examples on how to pair a lifestyle image with a product  
see page 22.



Check email 

Get special bonus offers to earn up to 
10% back when you buy or sell.

Shop 

Earn 1% back when you shop your 
favorite categories.

Redeem & Spend

Redeem what you’ve earned four times a 
year. 30 days to spend your ebay Bucks.
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Iconography

All of eBay’s iconography share the same style and Bucks is no exception. 
Icons are currently used on Invite, Voucher and Voucher Reminder emails.
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Campaigns and Assets

Below are the various types of campaigns and the assets used in each 
campaign.

Campaign Type 
Quarterly
Invite

Assets: 
• Email (Desktop)
• Email (Mobile)
• TOPP
• Loyalty Module

Campaign Type
Weekly
Boosters (High, Mid and Low Earn) 
Sell Only Messaging 
Buy & Sell Messaging
In-App Messaging

Assets: 
• Email (Desktop)
• Email (Mobile)
• TOPP (Pre-Activate)
• TOPP (Post-Activate)
• Loyalty Module (Pre-Activate)
• Loyalty Module (Post-Activate)
• Native Loyalty Module (Pre-Activate)
• Native Loyaly Module (Post-Activate

NOTE: Lable assets V1 for Pre-Activate 
and V2 for Post-Activate

Campaign Type
Quarterly
Voucher
Voucher Reminder 

Assets: 
• Email (Desktop)
• Email (Mobile)
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Invite Email

Tone
Friendly and approachable with a little spice. Ladders up to the concept 
of “A Little Bit Extra.” Shows the ease and benefits of earning eBay Bucks.

Imagery
Lifestyle that is subtle and uplifting showing the ease of earning without 
having to do much of anything.

Iconography
Used to show the benefits of the program.
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Booster Low Earn

Tone
Friendly and approachable with a little spice. Infuses lightness and fun into the 
messaging. Must state the offer first and most clearly.

Imagery
Lifestyle paired with related product. Alternate by campaign through the top categories; 
P&A, Fashion, Electronics and Home and Garden, as well as Female and Male.

Pre-Activate: TOPP, Native Loyalty Module, Loyalty Module

Post-Activate: TOPP, Native Loyalty Module, Loyalty Module. Flip colors or imagery to distinguish between Pre-Activate and Post.
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Booster Mid Earn

Tone
Friendly and approachable with a little spice. Infuses lightness and fun into the 
messaging. Must state the offer first and most clearly.

Imagery
Lifestyle paired with related product. Alternate by campaign through the top categories; 
P&A, Fashion, Electronics and Home and Garden, as well as Female and Male.

Pre-Activate: TOPP, Native Loyalty Module, Loyalty Module

Post-Activate: TOPP, Native Loyalty Module, Loyalty Module. Flip colors or imagery to distinguish between Pre-Activate and Post.
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Booster HighEarn/InApp

The focus is on driving downloads of eBay’s App. The offer is available via Desktop 
version, but the highest percentage is applied when using the App.

Tone
Stress the importance of downloading and using the App in order to qualify for the 
highest percentage as well as updating the App to gain the best user experience.

Imagery
TOPP: Lifestyle paired with product. Emails: Hero uses an iPhone with related in-screen 
image. Include uses an Android with in-screen image of promo, offer or deal.

Pre-Activate: TOPP, Native Loyalty Module, Loyalty Module

Post-Activate: TOPP, Native Loyalty Module, Loyalty Module. Flip colors or imagery to distinguish between Pre-Activate and Post.
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Tone
Friendly and approachable with a little spice. Emphasis on earning eBay Bucks when 
selling a qualifying item.

Imagery
Lifestyle showing what a seller would do; photographing items, wrapping, boxing or 
sending items in the mail.

Pre-Activate: TOPP, Native Loyalty Module, Loyalty Module

Post-Activate: TOPP, Native Loyalty Module, Loyalty Module. Flip colors or imagery to distinguish between Pre-Activate and Post.
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Buy/Sell Boosters

Tone
The tone should inspire the user to buy and/or sell. Must state the offer first and most 
clearly. Focus is on earning eBay Bucks by either buying or selling qualifying items.

Imagery
Emails utilize animation showing three items that rotate. TOPP showcases a lifestyle 
image paired with a related product.

Pre-Activate: TOPP, Native Loyalty Module, Loyalty Module

Post-Activate: TOPP, Native Loyalty Module, Loyalty Module. Flip colors or imagery to distinguish between Pre-Activate and Post.
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Voucher Email

The savvy Bucks member is waiting for their voucher, and have likely put things in their 
cart ready to go. They are smart, aware and ready to cash in.

Tone
Emphasis is on the value Bucks brings to the customer. The Voucher should clearly state 
what the user has earned during the quarter.

Imagery
Inspirational lifestyle of happy and excited man or woman. The person should be 
wearing, holding or near an object that could have been obtained on eBay in one of 
our top categories: P&A,  Fashion, Electronics and Home and Garden. Imagery should 
change between male and female each campaign.

Iconography
Icons are used to show how easy it is to claim and use the voucher.

Note: An administrative version is also created without the moveable Ink Module.
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Voucher Reminder Email

Tone
Emphasis is on the amount earned by the user and the date that their eBay Bucks expire.

Imagery
Inspirational lifestyle of happy and excited man or woman. The person should be 
wearing, holding or near an object that could have been obtained on eBay in one of our 
top categories. Imagery should change between male and female as well as the top 
categories: P&A,  Fashion, Electronics and Home and Garden.

Iconography
Icons are used to show how easy it is to claim and use the voucher.
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Parts & Accessories Electronics

Fashion Home & Garden



Phase 2
The Dashboard and Related Product Pages
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The Dashboard

The Dashboard contains the vital information of 
how much a Bucks member has earned, when 
they can collect on their Bucks and their recent 
activity. 

Tone
Clear and concise and informational.

Graphics
Visually enticing, clear and easy navigation.


